The question of who has owned their Hillman the longest sure sparked a lot of letters!  It looks like Jim Leach has second place, he still has a 1958 Hillman his father bought new in 1958!  So Bob Sekelsky moves to third place.  








Members: 





Parts Sources:  





Ads: Ads for Hillman cars, parts, etc. are free to anyone, just send the information to : Brotherhood of 


the Three Spires, 4 Townley Ct., Flanders, NJ 07836.  I will place the ad in the next issue of “Melodies”. 





Cars and Parts for sale: 





Husky Mark I, 1958 $1,600.  516-369-4134





Series III, 1959 Convertible, not running. $500. 316-653-4531 (KS)





1959 Minx DeLuxe Sedan.  Stored inside past 32 years.  Excellent body, light gray and turquoise.  Ran when stored.  $3,000 obo.  608-723-7403 (WI)





Car of the Quarter:  A question came up regarding where I get the information for “Car of the Quarter”.  I use several sources, one is Robson’s “Cars Of The Rootes Group”, another is the “Standard Catalog Of Imported Cars” and the long out of print book “Works Team” by Michael Frostick.  The Frostick book has some excellent appendices giving introduction dates and finally, I use Hillman sales literature (for specifications and colors) and contemporary magazine articles.  The British magazines “Motor” and “Autocar” are excellent for this as they do detailed road tests.  





Following the plan started several issues back, the “Car of the Quarter” for this issue of the “Melodies” will be the Hillman Minx Mark VII of 1954. 





The Mark VII Minx was introduced in February of 1953 in both England and the United States as the “21st Anniversary Model”.  The Mark VI was both an interim model and a somewhat unique car.  The interim aspect was that  while the car retained the basic shape of the Mark V model but had a new grille, new door handles (push button type), new flashing turn signals to replace the old “trafficators” and in the engine a new carb, manifold and cylinder head.  The short tail and trunk of the Mark V was retained with this model, but the newer style grille was employed.  The grille was somewhat unique in England and America-being a chrome covered “hole” in the front of the car instead of a horizontal chromed opening.  By way of comparison-the grille on the Mark VI was similar to the grille on the 1955 Chevrolet (which was in itself a very unique style grille for the USA) while the more normal grille designs were like the 1956 Chevy.





The engine changes did not result in any change in horsepower, it stayed at 42.  Top speed dropped (?) to 68 MPH (from 72 MPH claimed for the Mark V) while fuel mileage was claimed to be 26 MPG.  





Prices were up still again for this year, the Minx Sedan now costing $1,699, the Convertible $1,899 and the Estate Wagon up to $1,949.  Again, the Minx was actually more expensive then a basic Chevrolet-a 1953 


Chevrolet Special 2 door sedan cost $1,614, or about $70 less then a Minx. 





The big news at Hillman was the introduction of a new model for the Minx line, the Californian.  Take a Hillman convertible and add a hardtop to the body and presto! A Minx Californian hardtop.  Also new for Hillman on the Californian were two tone color schemes.  Price of this neat little car was $1,899, or the same price as the convertible.  While the regular Hillman sedan was more expensive then it’s Chevrolet counterpart, both the Californian and the convertible were much cheaper then any of the American “big three” models.  The cheapest Chevy convertible was three hundred dollars more expensive then the Hillman and a Chevy hard top (“sports coupe”) was about $75 more then a Californian.  





This probably explains why Hillman seemed to sell larger numbers of convertibles and hardtops then sedans in the United States.  





Sales of Hillmans in the United States in 1953 totaled 4,506 cars, slightly down from the 4,782 sold in 1952.  World wide, Rootes sold 44,463 Mark VI’s. Rootes had 11.67% of the British market in 1953, and again it’s percentage of the American market was not even measurable.  Rootes profit in 1953 was 2.2 million pounds or about $5 million..  





Colors for the sedan and convertible were black with either red or light fawn interior, mid green with light Fawn interior, golden sand with red interior, claret with golden fawn interior, quartz blue with red or light fawn interior. 





The two tone combinations for the Californian were:  Ivory with black top and red interior, balmoral gray with quartz blue top and red interior, pastel green with bottle green top and light fawn interior, limestone gray with claret top and red interior. 





Finally, for the first time the Estate car had its own color choices-Beech Green with red or brown interior and cruiser gray with red or brown interior.  





Hillmans color choices were both increasing and with the new two tones, improving.  In addition, Hillman was now naming the colors instead of just calling the colors red, green, etc.  





Evidentally the Mark VI Minx was introduced in England during the week of February 20, 1953 as the “AutoCar” and “Motor”  magazines ran special issues on it during that week.  Some of the suppliers were:





Perfecta glass for windshields and ventilating windows, Vandervell for the engine bearings; Hertfordshire Rubber Company for the rubber trim; Buoyant Lace Web Seating from the Lace Web Spring Company; Pressed Steel Company for the body; Burman Steering; precision forgings from Garringtons Limited; AC Products for air cleaner, crankcase breather, fuel pump, thermostat, radiator cap; Pyrene for the bumpers; Smith’s Stampings for the crankshaft; Coventry Radiator for the radiator; Smiths for the gauges. 





Advertisements continued in the major American Magazines- now including National Geographic and Esquire.  One of Hillman’s new plans was “Fly and Drive” vacations or “overseas purchase”.  In those days you could arrange through your local Hillman dealer to buy your car in America and pick it up in Europe.  You could then use it on your vacation and return it to the European dealer for shipment to the United States-or sell it it as a used car.  By doing this you saved the rather substantial import taxes that the United States used to impose (before things like Free Trade and GATT, etc.) .





In addition, Hillman ran double page ads in the industry trade journal- “Automotive News” touting that there were over 700 dealers in the US putting “money in the bank” for 1953.  Interestingly, the ad also mentions the Rover and Land Rover in addition to the Hillman, Sunbeam and Humber lines that made up the Rootes Group at that time.  








More Hillman Lore: DON’T FORGET TO BEGIN PLANNING FOR THE SUNI UNITED MEET IN BIG SKY, MONTANA IN 1999!!!
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